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Breakout Session #1: Introduction 

1.) What is your current teaching (or learning) context?  

2.) Do any of the courses you teach (or take) involve environmental education?  

 If yes, explain briefly  

 If no, explain (why not) 

3.) Do you feel students (yours, in general) are learning enough about the environmental issues of the world?  

4.) Do you think more needs to be done within your teaching/learning context regarding this? Why/why not? 

-------------------------------------------------------------------------------------------------------------------------------------------------- 

Breakout Session #2: Framing & Metaphor (Ad #1) 

1.) Framing: a story that uses a packet of knowledge about one area of life (a frame) to structure another area 

of life. 

2.) Metaphor: a story where one area of life is talked about using words drawn from a different one (frame) 

 Source Frame – the area of life that is being used to talk about and think about the target domain 

 Target domain – what is actually being talked about (i.e., the product) 

 Entailment: how effectively the source frame is able to influence how we think about the target 

domain (i.e., if it successfully creates a new association in our mind between these two different areas 

of life)   

 Ecosophy: beneficial, ambivalent, or harmful story? 

  



 

 

Advertisement #1: Jeep advertisement  

 

 

 

 

 

  



 

 

Advertisement #2: Chick-fil-A advertisement  

 

Advertisement #3: Tide advertisement 

 



 

 

Breakout Session #3: Erasure (Ads #1 and #2) 

Erasure: a story that an area of life is unimportant or unworthy of consideration Can occur through one of three 

methods:  

 ‘The Void’: the environment or natural world is entirely absent 

 ‘The Trace’: the environment or natural world is only briefly or indirectly mentioned 

 ‘The Mask’: the environment or natural world is obscured and replaced with an alternative story 

------------------------------------------------------------------------------------------------------------------------------------ 

1. What kind of erasure do you see in the advertisement?   

2. What exactly is being erased, and why?  

3. Do you think this ad is beneficial, destructive, or ambivalent? 

4. Analyze the advertisement (language, color, characters, etc.) to support your reasons 

------------------------------------------------------------------------------------------------------------------------------------------------------------ 

Breakout Session #4: Identity (All Ads) 

Identity: stories about what it means to be a particular kind of person 

1. What kind of consumer identity does each advertisement attempt to create? 

2. Is it beneficial, destructive, or ambivalent? 

3. Analyze the advertisement (language, colors, pictures, etc.) to support your reasons 

------------------------------------------------------------------------------------------------------------------------------------------------------------ 

8 Types of Stories 

 

 



 

 

Resources 

Ecolinguistics Book 

Stibbe, A. (2021). Ecolinguistics: language, ecology and the stories we live by (2nd ed.). Routledge. 

Ecolingustics Website 

https://www.storiesweliveby.org.uk/ 
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